
Qaulitative research: 
ethnography results

In June 2009 
it has been conducted an 
ethnographical research 
in Zambana Nuova. 

31 people have been in-
terviewed, 17 woman and 
14 men, of the age be-
tween 19 and 70. 

In July 2009
3 families has been selec-
tred and more in depth 
interviews were con-
ducted directly in their 
houses to elaborate the 
relation between energy, 
garbage, water saving and 
consumption in the eve-
ryday behaviours.



Ecology and Sustainability: 
the concepts perception

A call for keeping intact the ter-
ritory values is told: the place 
where people reside must be pro-
tected for the future generations 
reducing the impact of everyday 
life and in some way returning as 
much as it has been taken

“In my opinion ecology 
means respect”

“Ecology means to carry 
forward what there is 
now”



Ecology and Sustainability: 
the concepts perception

It could not be found a structured 
discourse about implementing 
strategies for sustainability at 
global scale, but a deep-rooted 
ethic about what daily actions are 
right to be done for a better life.

Sustainability is not described 
as an issue related to large-scale 
problems but is told as the goal of 
an everyday life made by small ges-
tures of reverence and respect for 
the surrounding territory

“When I select the waste 
and I trash the garbage [in 
the right bin] coming back 
home I’m feeling in accord 
with the dictates of con-
science”



Food: 
The relation with products

Most f the families have a vegeta-
ble plot in the garden where fresh 
products are cultivated providing 
to the family needs.

In shops people prefer local and 
in season products

People do not want imported 
food and prefer to buy from local 
farmer and consortium

“my dad never buy fruit 
and vegetables out season, 
I would never eat zucchini 
in November”



The perception of home: 
House as symbolic 
environment 

The house is very important in 
the ecology and sustainability dis-
course: it works as a link between 
the person and the territory



The population has a widespread 
attention in behaving in a more 
sustainable way. 

Techniques for saving energy as 
solar panels, thermal coat, double 
glazing are common. 

An extensive technical knowl-
edge of these appliances and a 
diffuse accuracy in conducting 
everyday practices for saving 
energy and recycling waste are 
common.

The perception of home: 
Technical knowledge 

“I would like to get more 
easiness, technologies for 
saving energy until now 
had only made my life 
more complicated” 



On one hand the attention for 
these behaviours moves from a 
wish for an economical saving

On the other it is related to a sort 
of pride for differing from the 
other Italian regions and being 
one of the better in preserving 
the environment.

The perception of home: 
Better than Italy

“In Trentino we are the 
second best [in the waste 
sorting]” 



The perception of home: 
The symbol of belonging

House is the symbol of belong-
ing to the territory; 

The spaces of passage between 
the inside and the outside are 
very important. 
The street is considered the out-
side, bed rooms and toilets are 
the inside and are often in the 
second floor.



The perception of home: 
The garden

The garden that in the majority 
of the cases includes a vegeta-
ble plot is the first step from the 
outside and the inside; 

it is considered a sharing space 
non totally private, and can be 
interpreted as the interface with 
the village; 

A need for self protection from 
crimes is not present.



The second step toward the in-
side space of the house is made 
by the garage or the vestibule. 
The vestibule is often linked 
with the kitchen and is very 
important for the common life. 

The perception of home: 
Garage and vestibule



The kitchen is the last vain 
before entering in the space 
that are considered private. In 
the kitchen people eat during 
the winter and spent time with 
the family. The kitchen and the 
living room are often an open 
space with the television. 

The perception of home: 
The kitchen



Private spaces are made by 
bedrooms, restrooms and 
multifunctional spaces as stu-
dios, ironing rooms.

The perception of home: 
Private spaces



Balconies are very important 
for people that live upstairs be-
cause they are used as interfac-
es within the neighbourhoods.

The perception of home: 
House as symbolic 
environment 



Sustainability: economic, environmental, social.

What does it means a Sustainable connected 
home in terms of Social sustainability?

Perception of sustainability, Use of space, Rela-
tion between inside/outside, Windows as inter-
faces, Dynamic windows.

We should consider the house as symbolic en-
vironment taking into account its complex rela-
tions with the local territory.

Results: 
Understanding social and 
cultural environment


